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At a Glance: 

A global brand became the focus of a viral video sparking protest and 

international news coverage.  To develop the best possible response to the crisis 

and minimize the risk, the brand used Facebook topic data to identify: 

Introduction: Assessing a Crisis

A global brand woke up one 

morning to see they were in the 

center of a news cycle with a video 

about them going viral.  The video 

was created in coordination with 

several protest groups. The brand 

needed to assess the situation and 

act quickly to minimize their risk and 

shorten the news cycle.  

2 products at risk 
of a boycott

Women 65+ were 
most vocal

Significant European 
news coverage 
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Challenge: Quantifying the Impact on Brand Health 

After waking up to an alert, the global brand investigated the critical video that asked all 

that watched to boycott their products.  The brand turned to social to understand consumer 

reaction and assess the size of the crisis.  They were able to see how often the video had 

been viewed, where it originated, and qualitative and quantitative measures of engagement 

on public networks.  But they were unable to understand the nature of the engagements 

on their most utilized social network, Facebook. They needed visibility into their risk 

level, whether these people were representative of the wider population and how these 

engagements might translate to a “real-world” boycott.

Solution: Identifying Demographics Associated with the Protest 

When the crisis hit, Facebook with its 1.5 billion active members was the obvious place to 

look for insight into the effect on the brand’s health. Facebook topic data with its detailed, 

self-declared demographic information, real-time insights and huge scale offered additional 

answers the brand was looking for. 
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Facebook topic data identified:

•  Which product brands were being most targeted for boycott

•  Which demographic groups engaged with the issue

•  Which countries were driving much larger engagement on Facebook

The brand was able to uncover all the Facebook interactions related to the crisis including 

engagements with the regards to the video.  They uncovered influential stories containing 

hashtags referencing two specific products that were a focus of the boycott. 

Diving deeper into the interactions, they discovered that one particular demographic group 

– women over the age 65 – were engaging with the issue much more than any other group. 

The brand also found that the video was being picked up and shared widely via European 

news outlets, which were not discovered during their initial analysis on public social sources. 

 

By leveraging Facebook topic data alongside public social networks the brand was able to 

identify the key products that were at risk, segments that needed immediate attention and 

the news outlets that were continuing the news cycle.  With this new information they crafted 

specific and targeted campaigns to act and manage their brand’s risk against continued 

coverage.
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Results: A Targeted Strategy to Minimize Risk 

With a comprehensive view across all social channels and especially Facebook topic data, the 

brand was able to assess the risk and the appropriate action to take.  They developed a clear 

and targeted strategy to limit the news cycles, reduce ad spend and protect two of their 

most valued products from a potential boycott.

About NetBase

NetBase is the award-winning social analytics platform that global companies use to run brands, build businesses, 

and connect with consumers every second. its platform processes millions of social media posts daily for actionable 

business insights for marketing, research, customer service, sales, PR, and product innovation. NetBase clients include:
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