
INCREASE REVENUE

Drive sales and get customers to act by making 
smarter decisions when planning and executing 
your marketing strategy.

DRIVE HIGHER ENGAGEMENT

Segment audiences based on their interaction 
with your brand and know their wants, loves,  
and needs beyond your brand to create  
personalized experiences.

INSTANTLY TRACK  REACTIONS

See the effectiveness of campaign efforts by 
measuring the lift in volume, in sentiment before, 
during and after the campaign.

REAL-TIME CAMPAIGN OPTIMIZATION

Quickly identify what is working and what isn’t 
to make adjustments as needed to ensure the 
greatest results.

SHARE CAMPAIGN SUCCESS

Provide real-time dashboards to key stake-
holders so they can understand the success of 
the campaign.

THE AVERAGE CUSTOMER IS EXPOSED TO 
13,000 MARKETING MESSAGES PER DAY
As customers shift their attention to social media to connect with friends, 
share their experiences, and engage with brands, competing for their 
attention is becoming increasingly difficult. Analyzing the rich conver-
sations of your customers reveal a deeper understanding of their likes, 
wants, needs, and behaviors to make smarter decisions when planning 
and executing your marketing strategy to capture their attention and get 
them to act.

CAMPAIGN EFFECTIVENESS BEST PRACTICES

Establish Benchmarks: Establish engagement, volume, and sentiment 
benchmarks to compare current campaigns against the performance of 
previous campaigns, events, or sponsorships.

Segment Audiences: Create audience fingerprints to track how your 
highly valued segments are reacting to your campaign and leverage 
insights to optimize messaging in real-time.

Inform your Creative and Strategy: Mine for brand, categorical, and  
audience insights such as most commonly discussed attributes,  
emotions, or hashtags to inform messaging and creative strategy.

Know Your Converged Media Breakdown:  Track how your owned, 
earned and partnered content is contributing to your campaign efforts 
and what content is driving the most engagement.

Optimize Campaigns in Real-Time: Achieve the greatest campaign  
results possible by adjusting marketing spend or tweaking your 
messaging by understanding how customers are reacting and which 
authors are shaping the conversation.

Create A Repeatable Process: Leverage plug-and-play templates or 
create custom dashboards that can provide a standardized approach 
for tracking campaign effectiveness.

@NetBase NetBaseInc NetBase Solution, Inc

BOOST  
CAMPAIGN 
PERFORMANCE



2

ABOUT NETBASE

NetBase is the award-winning social analytics platform that global companies use to run  brands, build businesses,  
and connect with consumers every second. Its platform processes millions of social media posts daily for actionable  
business insights for marketing,  research, customer service, sales, PR, and product innovation.

RELATED NETBASE CASE STUDIES

Internet Marketing Inc.—Learn how IMI used NetBase to create an interactive quiz that satisfies customers and drives 

over $1M in online revenue.

Ames Scullin O’Haire—Learn how ASO used NetBase to drive an 8% increase in attendance to the Georgia Aquarium in  
a year where no new exhibits were opening.

Rock Orange—Learn how Rock Orange used NetBase to drive a successful back-to-school campaign for a growing 
e-tailer and increase share of voice by 29%.
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CAMPAIGN MEASUREMENT & IDEATION WORKFLOW
Tap into the wealth of customer data available to create more impactful campaigns, inform creative and placement  
strategies, increase reach and engagement using influencers, and optimize campaign performance in real-time. 

Here are some questions to think about as you plan your next great campaign:

 • What campaigns, events, launches performed best over the past two years?

 • What type of content has historically driven the most engagement and on which channels?

 • Who are my known brand advocates and detractors?


