
CUSTOMER:  
Stance

At a Glance
Breakout sock brand stance has made social analytics part of their business 
strategy from day one. With a strong base of brand ambassadors, they’ve 
got positive social sentiment and keeping their fans happy locked down. And 
when they were offered an opportunity to possibly feature in a Kia Super Bowl 
commercial, their social data helped prove they were the right partner to amplify 
the car company’s social presence, and secured the gig.

Challenge: Vying for big opportunity against bigger 
competitors 
As innovators in the sock category, Stance is a unique brand. Though they 
initially catered to the surf, skate and snow audience, by branching out into 
broader categories and actively participating in social media they’ve caught 
consumers’ attention. They also caught the attention of ad agency David and 
Goliath – the agency of record for car brand Kia.  

The agency thought Stance might be a fit to partner with Kia for their 
upcoming Super Bowl commercial. The spot would feature icon Christopher 
Walken using a sock as an analogy for adding pizzazz into your life, to 
highlight the pizzazz and luxury of the new 2016 Kia Optima.  

Given that Stance is a challenger brand without the media budget of their 
larger competitors – like Nike, Adidas and Under Armour – they wanted to nail 
this rare opportunity to gain airtime during the Super Bowl. 

They set-out to prove their company was the right brand to parter with – with 
the right fans to further amplify Kia’s social presence.

Solution: Sentiment and passion analysis proves 
Stance has social pizzazz
If luck is the intersection of opportunity and preparation, then Stance was a 
lucky brand indeed. Since they use NetBase regularly to follow their social 
standings, they knew they had the social power to rise to the occasion – they 
just had to fill everyone in.

Stance compiled a number of metrics to show David and Goliath and Kia they 
had what they were looking for in a Super Bowl partner. 

STANCE ADDS PIZZAZZ TO KIA’S SUPER BOWL COMMERCIAL

 We use NetBase daily to 

monitor Share of Voice, consumer 

passion and measure how social 

impacts sales. When Kia was looking 

for a partner for their Super Bowl 

Commercial, featuring Christopher 

Walken, we had NetBase to 

definitively prove we were the sock 

that people were talking about 

and our sentiment and passion 

was higher than competitors which 

ultimately won us the spot.”  

— Brett Sirianni – Director of Social 
Media, Stance

“

RESULTS:
• 654% Increase in Brand Mentions
• 50% of Conversation from New 

Alignment
• 98% Net Sentiment
• 100% Sold Out of Featured Sock 

in hours

NetBase proves passionate following and opens doors to major opportunities

SOLUTION:  
NetBase social analytics platform

NETBASE CUSTOMER SUCCESS



Results: Walken and Stance score a touchdown for Kia 
The insights surfaced using NetBase justified Stance as the leader in the sock 
industry and a progressive brand that could add value to the social conversation 
around the Kia brand.  The partnership continued across the Kia website, and 
a Stance Instagram game that drove players to the commercial online. And the 
“Walken Closet” commercial spot was one of the highest performing ads of 
Super Bowl 50. 

The NetBase Solution
NetBase enables progressive brands and agencies to see their brand through 
the eyes of their consumers and take a data-driven approach to support their 
most important business initiatives. Recognized as a leader in enterprise social 
listening by Forrester, NetBase is proven to increase revenue, reduce cost, 
improve productivity, and manage risk. With the NetBase platform:

•  Instantly surface global insights across the social web, spanning 199 
languages from over 200M sources

•  Understand every post in real-time, surfacing sentiment, emotions, behaviors, 
and much more with NetBase Patented Language Processing 

•  Make instant and accurate decisions by integrating social media data with 
business KPIs in real-time NetBase LIVE Pulse dashboards

•  Mange risk by being the first to know and quick to respond with the most 
comprehensive Alert Suite

•  Receive best in class on boarding, support, and consulting services across 
your entire organization

P: 650.810.2100
E: info@netbase.com

NETBASE
3960 Freedom Circle, Suite 201
Santa Clara, CA 95054

@NetBase NetBaseInc NetBase Solution, Inc

NETBASE BENEFITS:
• Leader in Social Analytics -   
   according to Forrester
• 99.5% customer satisfaction rate
• 9X faster than competitors
• 70% more accurate than 
   competitors
• Fastest growing social analytics 
   company

NetBase is the award-winning 
social analytics platform that 
global companies use to run 
brands, build businesses, and 
connect with consumers every 
second. Its platform processes 
millions of social media posts daily 
for actionable business insights 
for marketing, research, customer 
service, sales, PR, and product 
innovation.

NetBase Clients Include:

They performed a competitive analysis of their social Share of Voice, to prove 
they were on par with larger competitors in their ability to amplify the ad on 
social media. 

Next they assessed Net Sentiment, illustrating their brand had the most 
positive social conversation compared to other sock brands. 

Finally, they measured Passion Intensity – or the intensity of emotion 
consumers expressed when talking about Stance. They showed their fans don’t 
just like them, they love them – an important distinction. 

As if this robust picture of Stance’s brand health wasn’t enough, there was also 
synergistic overlap of Stance’s and Kia’s audiences – as both brands are based 
in Southern California, and are partners with the NBA. Stance was selected for 
the commercial. 

654% 
Increase in 
Mentions

50% 
New Audiences

98%
 Net Sentiment

100% 
Sold Out in Hours
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