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AUDIENCE 3D™ CUSTOMER SUCCESS

7-ELEVEN BUILDS A BLUEPRINT
FOR CAMPAIGN SUCCESS

At a Glance: 
7-Eleven, Inc. wanted to showcase its new mobile app, but the campaign would be 
competing with the buzz of another big marketing event. To develop the strongest 
possible messaging, the company used NetBase Audience 3D to discover these 
unique traits and habits of loyal customers:

Introduction: Promoting Mobile App to Loyal Customers
To thank frequent buyers for their patronage and convert occasional customers into loyalists, 
7-Eleven launched a loyalty program named 7Rewards™ . Available exclusively through 
the 7-Eleven mobile app, 7Rewards gives customers a free beverage for every six cups 
purchased. Since its launch, millions of users have downloaded the app and thousands use it 
daily to complete drink purchases.

Challenge: Discovering the Keys to a Winning Campaign
7-Eleven wanted to showcase its mobile app in conjunction with “7-Eleven Day”: one of the 
company’s most notable marketing events in which customers are treated to a free Slurpee.

The company knew the mobile app would need a highly engaging message and call to action 
to avoid being drowned out by the buzz of free Slurpee drinks. 7-Eleven turned to NetBase 
to develop the strongest possible campaign to resonate with potential app users. 
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Solution: Mapping the Traits of Loyal Customers 
Together, 7-Eleven and NetBase built an audience of nearly 100,000 mobile app users 
mapped to their Twitter handles. With Audience 3D, 7-Eleven analyzed the full tweet 
history of the most loyal customers and discovered unique personality traits, interests, and 
consumption habits.

Results: Successful Promotion of Mobile App 
NetBase Audience 3D surfaced valuable insights about 7-Eleven’s loyal audience, including:

• Popular topics among these users such as breakfast and coffee

• Strong attitudes about mobile apps using words such as “awesome”, “great”, and “love”

• Interest in promotions and giveaways, particularly with a chance to win

7-Eleven used these deep insights from hundreds of thousands of the most loyal customers 

to drive the creative and messaging development for its campaign promoting the mobile 
app.

About NetBase
NetBase is the award-winning social analytics platform that global companies use to run brands, build businesses, 
and connect with consumers every second. its platform processes millions of social media posts daily for actionable 
business insights for marketing, research, customer service, sales, PR, and product innovation. NetBase clients include:

NETBASE
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Audience 3D dimensionalizes our customer understanding in new & valuable 
ways. We are able to uncover real personality traits, interests, and consumption 
habits above and beyond our in-store data. As you can imagine, this real-time 
knowledge drives immense value in developing highly impactful and engaging 

marketing programs.

- Matthew Schmertz, Senior Manager - Digital Marketing, 7-Eleven
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